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STARTING POINT OF THE HANDBOOK:

“How can social innovation increase the role of the social actors in a rural bioeconomy context?”
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METHODOLOGY FOR THE DEFINITION OF 
SOCIAL INNOVATION 
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DEFINITITION OF SOCIAL INNOVATION
ADOPTED BY SCALE-UP

Innovation → “Social innovation is an 
innovation that provides a valuable and 
sustainable product and/or service to the 
market and meets the needs of the society. 

Social → Social innovation creates new 
relationships and collaborations among 
citizens and stakeholders, providing a sense 
of contribution and/or community, which 
improve the health and well-being of the 
actors implementing it”. 
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WHY
SOCIAL
INNOVATION?
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THE RELEVANCE OF SOCIAL INNOVATION
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1. Strong contribution to the mitigation of global warming

2. Strong contribution in the creation of a heathier society 



THE RELEVANCE OF SOCIAL INNOVATION (1) 
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Source: Copernicus Climate Service 



THE RELEVANCE OF SOCIAL INNOVATION (1) 

Source: Social tipping dynamics for stabilizing Earth’s climate by 2050 (Otto, et al., 2020) 

STEs are subdomains of the planetary socioeconomic system where 

the required disruptive change may take place and lead to a sufficient 
fast reduction in anthropogenic greenhouse gas emissions.

Social Tipping Interventions (STIs) 

are processes able to rapidly 

spread technologies, behaviors, 

social norms and trigger Social 

Tipping Elements (STEs). 



THE RELEVANCE OF SOCIAL INNOVATION (1) 

Source: Social tipping dynamics for stabilizing Earth’s climate by 2050 (Otto, et al., 2020) 

SOCIAL 

INNOVATION



THE RELEVANCE OF SOCIAL INNOVATION (2) 

Source: Benedetti (2020) 

“A strong identification with a team is 

crucial for the health and can protect 

citizens from stress and burn-out 

(Steffens, Haslam, Schuh, Jetten, & 

Van Dick, 2016)” 

“Social innovation can give a strong contribution in 

generating a healthier society by involving citizens in 

collective projects, such as energy communities, stimulating 

therefore their sense of connection and contribution (The 

U.S. Surgeon General’s Advisory on the Healing Effects of 

Social Connection and Community, 2023)”



THE RELEVANCE OF SOCIAL INNOVATION (2) 

Photo by Warren @unsplashOne of the components of 

happiness is “purpose”:        

the feeling that we are 

contributing to something 

bigger than us and in line with 

our values. 

Social innovation is one of the 

tools available today on the 

market to fulfil the need of 

purpose creating, therefore, a 

happier and healthier society. 



METHODOLOGY FOR THE SELECTION OF 
SOCIAL INNOVATION 

Social Innovation 
Stakeholders

Identification of 22 
Good Practices of
Social Innovation  

Value chain  
SCALE-UP Regions 

Match-Making 
Process

Photo by Irfan Simsar @unsplash



Stakeholders Role

Primary Producers Contributing to sustainable resource management, technology adoption, 

environmental stewardship, and knowledge sharing

Secondary Producers Creation of value-added goods or services, additional economic value

Government and Policy Bodies Policy development and regulation, funding and investment, infrastructure 

development, promotion of collaboration, monitoring and evaluation

Research and Academic Institutions R&D, knowledge dissemination through publications, policy advocacy, 

entrepreneurship and start-up support

Industry Associations Member representation, market development, certification, setting 

standards, networking and collaboration

Environmental Organizations Regulation and compliance, technical assistance, education and outreach, 

monitoring and evaluation

Community Representatives Voice, community engagement, conflict resolution, local entrepreneurship 

SOCIAL INNOVATION STAKEHOLDERS



GOOD PRACTICES OF SOCIAL INNOVATION

Local bioeconomy and forest management cooperatives

Forest education centres 

Forest innovation grants

Wood fuel network 

Collaborative platform 

Bio-based packaging incentives 

Educational campaigns and workshops 

Living labsCollaborative supply chains 

Community-based research 

Green building certifications

Food waste awareness campaigns

Circular economy education

Trust building intentions 

Food sharing ecosystem 

Training programs Targeted communication activities

Policy advocacy movements

Financial support mechanisms 

Circular bioeconomy awards
Cross-sector collaboration

Agrotourism initiatives 



VALUE CHAIN OF THE SCALE-UP REGIONS
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Forest industry by-

products

Waste from 

fruits, grains 

and vegetables

Valorization of new 

crops (i.e. flax and hemp) Side streams 

and waste from 

food industry

Agricultural 

residues; raw 

materials from 

forest biomass

Wet solid waste and 

wastewater from 

olive production



SELECTED SOCIAL INNOVATIONS 
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• Local bioeconomy cooperatives 

• Forest education centres 

• Forest innovation grants 

• Wood fuel network 

• Collaborative platform

• Bio-based packaging incentives

• Educational campaigns and 

workshops

• Living labs

• Collaborative supply chains

• Community-based research

• Green building certifications

• Food waste awareness 

campaigns

• Circular economy training

• Trust building intentions
• Food sharing ecosystem

• Training programs

• Targeted communication 

activities

• Policy advocacy movements 

• Financial support 

mechanisms 

• Circular bioeconomy awards

• Cross-sector collaboration

• Agrotourism initiativest 

“How can social innovation increase the role of the 

social actors in a rural bioeconomy context?”
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